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	Course Syllabus

	Course
	MEDC 2200 Ethics in the Media

	Term
	Spring 2, 2009, Tuesdays and Thursdays, 1:00 – 3:00 pm

	Instructor
	Name: Keith W. Strandberg 

	Catalog Description
	Students learn the ethical considerations applied to journalism, photography, film, video, radio, the Internet, public relations, and advertising. Students learn to analyze the ethical dilemmas facing media professionals.

	Course Description
	ThThis course examines media ethics by investigating ethical dilemmas in areas such as print journalism, television, radio, film and video, public relations and advertising. The course will combine theory with practice in an attempt to prepare students for dealing with the real ethical problems that they are likely to face as professional media communicators. Students will also develop their own personal codes of media ethics.

This syllabus is a general outline of the course. Specifics may change from time to time depending on student interests and availabilty of course material (guest speakers, videos etc.)



	Prerequisites


	MEDC 1010

	Learning Outcomes /Skills


	Course Objectives:
On successfully completing the course a student should be able to

Recognize ethical issues in media situations.


Critically analyze and resolve ethical dilemmas via the use of moral                  reasoning.


Defend his/her position on such issues.


Understand and tolerate ethical values that oppose one’s own.



	Textbook


	Ethics in Media Communications : Cases and Controversies (3rd edition), Louis A. Day

 Assorted Readings on reserve in the library.



	Required
Readings/Materials
	See textbook above




	Recommended
Readings/Materials


	

	Evaluation


	Course Requirements:


        points out of 100
Life mission statement



   5
Personal code of ethics



15

Case study presentation



20

Midterm Project




20
Final Project





20
Movie review





   5

Participation





  15

	Activities
	

	Policy Statements: University Policies


	University policies are provided in the current course catalog and course schedules.   They are also available on the university website. This class is governed by the university’s published policies. The following policies are of particular interest: 

Academic Honesty

The university is committed to high standards of academic honesty. Students will be held responsible for violations of these standards. Please refer to the university’s academic honesty policies for a definition of academic dishonesty and potential disciplinary actions associated with it. 

Students cheating or committing plagiarism will be awarded a failing grade for the course, and may be subject to dismissal and/or further disciplinary measures.

	Course Policies
	


	March 24: Ethics and Society (extend class one hour)

Ethics and moral reasoning


Read: Chapters 2-3

Truth and Honesty in Media Communications 


Read : Chapter 4
View Film “Shattered Glass”

April 2: The Media and Privacy (extend class one hour)


Read : Chapter 5


Due : Personal Life Mission Statement

Confidentiality and the Public Interest 


Conflicts of Interest


Read : Chapters 6-7
Due: Film Review (Shattered Glass)

April 7: Economic Pressures and Social Responsibility (extend class one hour)


Read : Chapter 8 

Midterm review and approvals

April 14: The Media and Antisocial Behavior


Read : Chapter 9

April 16: Midterm due -- presentations
April 21: Morally Offensive Content11 (extend class one hour)

Media Practioners and Social Justice


Read : Chapters 10-
April 23:Final Project review and aprovals
Due : Personal code of ethics

April 28: Stereotypes in Media Communications


Read : Chapter 12
April 30: Media Content and Juveniles


Read : Chapter 13

The Global Community and Shared Ethical Values


Read : Chapter 14
May 7: Final Project Due (presentations)

	

	Additional Information
	PLAGIARISM

Students who are discovered cheating or committing plagiarism will be awarded a failing grade for the course, and may be subject to dismissal or further discipline.

Prepared by Keith W. Strandberg, Department of Media Communications, Geneva, Switzerland.
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