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READY FOR THEIR CLOSE-UPS
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ike it or not, we are all
I very influenced by what
we see on movies and TV.
It might be the latest catch

phrase, a trendy hair style, a hot
new motorcycle...or a watch.

A watch? That's right, as watch
brands become savvier about
marketing and promotion; you
can expect to see more watches
while you're watching movies or
your favorite TV shows.

Placements for products have
had an impact since the early
days of film. When Clark Gable
took off his shirt on screen
to reveal a bare chest, T-shirt
sales plummeted. Then, a few
years later, when Marlon Brando
wore that famous T-shirt in "A
Streetcar Named Desire," T-shirt
sales boomed again.

Watches are one of the ways
that men and women can
showcase their style and taste,
so it makes sense that the
entertainment industry uses
watches on the wrists of stars to
delineate their characters.
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When watches and the movies
and TV are combined well, it
can be a home run for both the
entertainment industry and the
watch manufacturer. Movies
and TV shows benefit from an
association with a quality watch
and the watches and brands
are exposed to groups of people

who may never have seen them
before.

Watchmakers know that one
of the best ways to get you
to picture yourself wearing a
special timepiece is to place
one on the wrist of the star of a
popular movie or TV shows.

V¥ Leonardo Di Caprio wears TAG Heuer LINK
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A Andy Lau wears Hamilton Khaki X—Copter in What Women Want ||

¥ Jackie Chan in the Tuxedo

Product Placement: Why and
How it Happens

Watch placement can happen
any number of ways. Many watch
companies have representatives
who work to place watches with
studios and production companies.
Sometimes, a production company
will approach a watch brand about
using its products for a particular
project. At times, product placement
is about historical accuracy, as
in the movie "Pearl Harbor," for

example, Touchstone Pictures wanted
something authentic and Hamilton
Watch was a major supplier to the
US military during World War II. The
result? A huge close up of a Hamilton
watch, worn by Josh Hartnett, in the
final cut of the movie.

Another example is the Omega
Speedmaster "Moonwatch," which
played a part in the real Apollo 13
mission — the astronauts used it
to time the start and stop of the
engine on re-entry into the earth’s
atmosphere - it was the only correct
choice of watch for Ron Howard’s
"Apollo 13."

John Meyer, who was the production
designer on “Nine”, is interested in
how a watch “helps with the story
telling process,” he says. “A watch
is a major definition of a person’s
character. I will meet with the
property master and we’ll look at all
the watches. The choice of watches for
movies is very important and the right
watch should make perfect sense, like
the Hamilton in ‘Amelia.” She wore one
in real life, so it’s genius.”

Some watch brands have relationships
with actors who wear their products,
and when that actor is in a movie, he
or she can help get the watch in front
of the camera. (For example, John
Travolta, a Breitling ambassador, wore
his Breitling in “The Taking of Pelham
123)
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» Omega Plenet
Ocean 600M
SKYFALL
Limited Edition

A Daniel Craig as James Bond, wearing the Omega Plenet Ocean 600M SKYFALL Limited Edition

There are times when watch
placements naturally fit the story. For
example, in "Batman Begins" Bruce
Wayne wears a Jaeger-LeCoultre
Reverso watch, the iconic watch which
flips over, displaying a second watch
face, put on his wrist to represent his
dual personality. The use of this watch
fits with the story -- and begs for a
close up so the audience can make the
link from the watch to his character.
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Ann Roth, the costume designer for
“Julie & Julia” is obsessive about
getting the watch right for each
character on her show. “I can hold
up a movie set for hours choosing
the right watch,” she says. “I choose
the watch based on the character.
For example, Ray Fiennes needed a
watch for his character in ‘The English
Patient.” He was Hungarian royalty
in the 1920s, got involved in the

geographical society, lived in London
and Egypt, so the watch he wore
had to be really particular. I found it
in London, in a second hand shop,
but I needed two of them, so I had a
watchmaker make me another one. I
am very particular about the watches
that characters wear, it says so much
about them.”
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A Robert Downey Jr. wearing the Jaeger-LeCoultre Amvox 3 at the Iron Man 3 photocall

Doug Harlocker has been the prop master on such projects
as "War of the Worlds," "Oceans 12," "Spider Man 2 and 3,"
both "Men In Black" movies, "The Patriot" and many others.
"Product Placement is an integral part of the movie making
process," he says. "Think of it in this way — let's say that I am
working on a film where an A List actor has been cast in a role
where his character can afford anything, one of his obvious
accessories to express this with is his watch. I, as a prop
master, must show him a selection of watches that I think tell
a little story about him.

"For Russell Crowe in 'Master and Commander,' I contacted
Breguet to duplicate a watch that they had made in the
1700s to use in the film,” he continues. “They took it on as a
challenge and delivered a magnificent pocket watch absolutely
authentic to the period at no charge to us. What did they get
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out of it? Well, 100 million people saw that
movie and saw Russell using it. It is a strong
association.”

On ‘Ocean's 12,” Harlocker carried around
at least $250,000 worth of watches with
him every day to satisfy all of the actors'
characters. Brad Pitt, for instance, wore a
Breitling Emergency, a Chronoswiss, a white
gold Rolex, a Patek Philippe and a Hermeés
at different times throughout the movie.
George Clooney wore a classic Hamilton
in every scene. "I could not have provided
those watches without the help of the
manufacturers,” Harlocker admits. “Brad
Pitt, after being exposed to that Breitling,
purchased a half dozen of them for his co-
stars on ‘Oceans 12.” In a perfect world, the
actor will appreciate the product, wear it in
the movie and in real life.”

It's also possible that a watch supplied for
a movie or TV show and worn during the
shoot will never appear on screen, despite
everyone's best efforts. After all, movies aren't
edited with watch placement in mind and
what was a great shot for the watch might not
make it into the final edit.

V¥ Jaeger LeCoultre Amvox 3 Tourbillon GMT



A Sylvester Stallone wearing Carl F. Bucherer on the Expendables 2 red carpet.
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Watch Creation for Movies

Some watches, like the watch in
Stanley Kubrik’s "2001," are designed
specifically for films. Hamilton Watch
Company was commissioned to make
the "2001" watch, a special multi
time zone timepiece for the film and
the company never even considered
selling the watch commercially, as
it was too complicated (for the time).
In 2006, Hamilton finally made a
limited edition reinterpretation of this
watch, 30 years after the original film.
How limited was this timepiece? You
guessed it, 2001 pieces.

A This Hamilton was created specifically for 2001: A
Space Odyssey

Watches and clocks have been used as symbols

throughout the history of film. Remember Harold Lloyd
hanging from the giant clock in the 1923 silent film
“Safety Last” ?

HREBYRBEPNAAR. BEICE 1923 FERATEE
BERR “€22ZT” & Harold Lloyd #EEAARE EAF—
w?
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Arnold Schwarzenegger has worn
Audemars Piguet watches in movies
for quite some time, including "End
of Days," the "Terminator" series and
more. For "End of Days," Audemars
Piguet created a new watch called the
Royal Oak Offshore. Schwarzenegger
worked with the company on the
design of the watches and the
company has produced several limited
series of this watch.
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A Hamilton watches appeared prominently in the Men in Black movies

Impact on Sales

Though watch manufacturers are
reluctant to say that the appearance
of their product boosts sales
dramatically, watch retailers do
mention that an increase of interest
and awareness, if not sales, occurs.

Hamilton Watch has had a host of
movie tie-ins, the most successful and
visible being their involvement with
"Men In Black" -- where they took a
classic Hamilton design and put it on
the wrists of the two leads, Tommy
Lee Jones and Will Smith. The result?
The watch became a sales leader.

Retailers report customers coming
in and asking for the watches by the
name of the movie or the character,
not even knowing the brand name.

Next time you're in the theater,
or just watching TV at home, pay
attention to the wristwatches that the
characters wear. If you can barely see
the wristwatch, chances are it's not a
product placement. If you can see the
brand clearly, and the watch itself has
its own tight shot, then it's more than
likely a product placement.

As watches continue to increase in
popularity and visibility, you can
expect to see more placements in the
movies and TV. And, if the show is
any good, you won't be looking at your
watch during it.
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P The Hamilton
Venture Chrono
was featured
in the Men in
Black trilogy
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'V Hamilton watches were featured in Men in Black 3. Photo courtesy of Columbia Pictures.
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A Patrick Dempsey and his Jean Richard Sebring pre race

WATCH OF
THE MONTH

FRBiRZE

De Bethune DB28 Imperial
Fountain

As a follow up to the successful
(and sold out) DB28 Ninth Mayan
Underworld project, De Bethune this
year introduced the DB28 Imperial
Fountain, inspired by the bronze
Zodiac Animal Heads which adorned
an ornate fountain in the famous
Yuanming Yuan outside of Beijing,
these beautiful watches feature
elaborately engraved animal heads
for the 12 Chinese zodiac symbols on
Grand Feu enamel.
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What Makes Them Tick: Patrick
Dempsey, actor and competitive
driver

A friend of mine explained to me how
watches were put together and why
they were so expensive. I started
really appreciating the craftsmanship.
Everything is about time when you
are racing, so watches have a real
meaning for me. I love the technology,
the style and the aesthetics of
watches.

On the set, I am painfully aware of
how slow things move. I am locked
in a gilded cage. We have a huge
ensemble and I'll come in and do one
scene then I am in my trailer waiting.
When I am actually working in scene,
time flies, but when I am idle, it drags
like you would not believe.

Time is that precious commodity that I
share between my professional life and
my personal life, and I never seem to
have enough of it. The older you get,
especially when you have children,
you see how time goes by quickly.
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Due to looting and the ravages of
time, the Yuanming Yuan is in ruins
now, and only seven of the original 12
Zodiac heads have been found. The
Zodiac heads are a powerful symbol
and the subject of much discussion,
both inside and outside of China.
Recently, Chinese artist/provocateur
Ai Wei Wei created his Circle of
Animals (in bronze and in gold),
inspired by the fountain’s Animal
Heads, to great international acclaim.

The repatriation of the heads to China
is an important issue, and has been
the reason for recent headlines --
Francois-Henri Pinault, the head
of the French luxury group Kering,
who purchased two heads from the
collection of Yves Saint Laurent,
returned two Zodiac sculptures of
animal heads to the Chinese people in
April of 2013. Today, five of the Zodiac
Animal heads remain unaccounted

for, perhaps in a private collection or,
heaven forbid, destroyed.

When the Imperial Fountain project
began, De Bethune wanted to create
something that had real meaning -
from the aspects of time, Chinese and
Western culture, history and horology.
The Yuan Ming Yuan fountain was the
perfect choice because it combines so
many things into one set of timepieces.

A completely new movement, Calibre
DB 2145, was created to free the
center of the dial for the engraving
and the enamel work. The resulting
movement uses peripheral hour and
minute hands, circling the engraved
zodiac head as if by magic. New
techniques, such as the use of micro
ball bearings and a new transmission
system capable of driving the revolving
disks, were developed specifically for
this movement. This new movement



A De Bethune DB25 Imperial Fountain set

uses the De Bethune trademark
Silicon/white gold balance wheel
and balance-spring with flat terminal
curve, as well as the company’s
patented triple pare-chute shock-
absorbing system. The movement has
287 parts and a power reserve of six
days.

“To me, the DB28 Imperial Fountain
is a fascinating project that reflects
the Chinese and European cultures,
with many levels of meaning, all open
to interpretation,” says David Zanetta,
co-owner, De Bethune.
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